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January 23, 2020

Joint Production of Home-Sharing Resorts

On December 10, 2019, hotel and commercial facility production company, Orange and

Partners (Orange) entered into a partnership with Airbnb.

The partnership seeks to create hybrid residences mixing hotel facilities and home-share-
friendly apartments, as well as home-sharing oriented second homes in resort locations.
Allowing residents to rent out their apartments while they’re away offers financial benefits,
as well as freedom in both business and lifestyles. Marketing, design, and conceptualization
for each location will make use of Orange’s experience and know-how. Each location will
also display a standardized logo, in the hopes that the logo will offer potential residents and
guests peace of mind when deciding where to live or stay. Furthermore, it will be easy for
residents to register their units with Airbnb, and there are plans to release an app allowing

for simple listing and reservation management.

Orange hopes to promote the ability to split one’s life between the city and the countryside,
as well as to connect the project to future land use proposals. Rather than making
amenities and design the distinguishing features, Orange plans to focus on invigorating the

areas each property is located in and creating roots in the local community.

The project will feature both newly built and currently existing buildings. Orange will not
own the properties; instead, each location will be built in cooperation with other companies,

with Orange offering support in branding and production.

The first property will be built under Good Life & Travel Company, established as a
partnership between Orange and IMD Alliance, a company with experience in the hotel
industry. The property is set to begin operation in Autumn 2021 as a hybrid hotel and

residential building.



